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1. Identify who is your online tribe? Your target market? Who are your customers? What is their typical age, location, interests and habits? Get this ironed out and you know who to create content for.
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2. Set objectives and measure results. As with any strategy setting objectives is one of the the first places to start. Setting objectives is the easy part – achieving them is the real challenge.

3. Be accountable! You MUST dedicate time to Social Media to make it a successful strategy. You really need a minimum of 1-2 hours a day and more if possible, so be committed to putting in the time to do it right.

4. Use social media sites that are right for your business and fit your values.

5. Connect with the right people. The people who fit your values and who are your ideal client.

6. You’re the expert in your field, so pay attention to what people ask your advice on.

7. There’s no such thing as “emailing too often” as long as you are offering value and the person is insatiably thirsty for you. People unsubscribe because your content is no longer valuable to them; it’s not that your content is not valuable.

8. Smaller Businesses could have an advantage to compete with larger rivals if you give customers the focus and attention through your social media platforms. Larger rivals will struggle to replicate such a bond - The personal touch.

9. Social Media should only form a part of your overall marketing strategy. An effective website, Google Adwords, web video and direct mail all go hand in hand when developing your strategy.

10. Social Media is exactly that, it’s social so you need to be social, it's an amazing tool for creating bonds, building credibility and trust will follow.
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