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1. You are busy running your business – if you don’t love writing, then let someone who does to write for you – their passion will show in the finished result.
2. Copywriters are professionals, so they practice every day. That means they can deliver high quality content for you quickly and effectively – it’s worth spending some time ‘up front’ to tell them what you want – it will save you time in the long run.
3. Help your copywriter to understand your business with background information and a list of competitors. Give them a chance to get to know you too. This will allow them to understand what you do and to write for you much more quickly and effectively. It will save you money.
4. Copywriters are up to date with trends and the latest ways of delivering your messages to the right people – take advantage of what they know.
5. They are trained and experienced in writing for all sorts of different people and formats. Tell them what your ideal customers are like and they will be able to write in a style that is attractive for them.

5. Let your copywriter worry about all the tricky punctuation and the right tone for your written communications. Your customers won’t notice the time and effort that has gone into these details but they will recognise that it is well written.
6. Let your copywriter tailor your written material to deliver your business objectives. It works for direct marketeers and it will work for you.
7. Your copywriter is a great ‘sounding board’. Because you are such an expert in your business it is sometimes difficult to know what other people will want to know. They can take a different perspective and ask the questions your customer might ask too.
8.  If you want your copywriter to make changes to the draft they provide, be as clear as you can about why the change is needed. Copywriters have plenty of experience of understanding people’s needs and preferences and will remember next time, so you won’t have to explain again.
10. Depending on how busy your copywriter is, they might be able to deliver a news release in half a day, but a bigger document or a speech for example will take longer. Give them as much notice as you can.


