In today's fast-paced digital world, video blogs (aka vlogs) have emerged as a powerful tool for small businesses to connect with their audience and showcase their offerings. With the widespread use of smartphones, creating engaging video content has become easier than ever. If you're considering adding video blogs to your marketing strategy, here are ten valuable tips to ensure your videos are professional, engaging, and effective.

1. Plan Your Content: Before hitting record, outline your video's purpose and key message. Planning ahead helps you stay on track and deliver a clear, focused message to your audience.

2. Choose the Right Location: Find a well-lit, quiet space to shoot your videos. Natural light works wonders, but if that's not available, opt for soft, diffused lighting to avoid harsh shadows. Amazon offers affordable and effective vlog lights such as ring lights.

3. Steady Shots: Invest in a tripod or stable surface to avoid shaky footage. Smooth shots enhance your video's professionalism and make for a more enjoyable viewing experience.

4. Clean Audio: Quality audio is equally important as video. Your video can look amazing, but if no one can hear what you’re saying, it’s pointless. Choose a quiet location to minimize 
background noise, and consider using an external microphone for clear and crisp audio. For fast, on the go vlogs, in camera mics are fine.

5. Pick the Right Orientation: Once our advice would have always film in landscape mode (horizontal) as all screens are tailored that way, and it’s how we’re used to watching films. However, we’re the advent of mobile phones being one of the main ways to watch content, it’s important to consider how your video maybe viewed. Vertical is great for most vlogs on social platforms – but YouTube still prefers horizontal. This is can of worms but we’re happy to advise more. Perhaps we’ll do a top tips on just orientation! Sounds dry – but could be very useful!

6. Engaging Introductions: Capture your audience's attention within the first few seconds. State the topic and its relevance to the viewer, compelling them to keep watching.

7. Be Yourself: Authenticity resonates with audiences. Speak naturally and inject your personality into your videos. This fosters a connection with viewers and builds trust. Never try to be someone you’re not! If you talk with your hands (and you’re not holding your phone!) then talk with your hands. Always. Be. You.

8. Keep It Concise: Attention spans are short. Aim for videos that are concise and to the point. If your topic requires more time, consider breaking it into a series of shorter videos. 30-60 seconds work best for vlog videos that are actually going to be viewed from start to finish. You can go shorter, it all depends on what you’re trying to get across.

9. Visual Variety: If you want to get into editing, you can look to incorporate visuals, such as product shots or relevant images, to keep viewers engaged. A mix of talking head shots and supporting visuals adds dynamism to your video. However, if not done right, this can look poor and cheapen your brand. We recommend mobile phones for vlog, talking head videos – get in the experts for anything more!

10. Call to Action: Always conclude with a call to action. Encourage viewers to like, share, subscribe, or visit your website for more information. This guides them towards your desired outcome. This can be text on screen but for social media vlogs, let the post wording do that and keep the video tied in to the important subject matter.

Embracing video blogs can elevate your small business's online presence and engagement. With your mobile phone as a powerful tool, you have the means to create professional videos that resonate with your audience.

Remember, practice makes perfect. Don't be discouraged if your first videos aren't flawless. As you implement these tips and gain experience, your video creation skills will naturally improve.

By incorporating video blogs into your marketing strategy, you're poised to connect with your audience on a deeper level and position your small business for success in today's digital landscape.

If you do want more advice you can reach out to us via contact@wildwoodmedia.co.uk

If you want to learn more about Wildwood Media we’ve put in a little blurb below, or you can go to: wildwoodmedia.co.uk

If you want a video that delivers beyond a simple vlog video, then we can help! We’re greatly experienced in producing every type of video imaginable at a high quality and affordable rate.

We’re currently offering 10% off any video that is quoted for in August and September 2023.

Wildwood Media is in its 9th year of business and started in Kent. After opening offices in London,we most recently expanded to Northampton. Although we work nationwide, our Northampton base allows us to better service our Northamptonshire and Midlands clients.

We're a full-service video production agency, meaning we produce any time type of video you can imagine! Whether you need social media content, promos, animation, training, communication films, aerial/drone, and beyond, we can produce it for you.



