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1. If you are doing things that are new, different or important, include them in your PR plan.
2. Small events can be news, if they’re interesting. Stories that focus on people are always compelling.
3. Think about the media that you want to appear in. Always remember your local newspapers and websites.
4. Contact the media you read regularly too.
5. Tailor your news releases for the readers of different media.
6. News pictures can be really helpful and increase your coverage. Use a professional photographer if you can.
7. Share your news with your staff and stakeholders – perhaps in a newsletter or weekly update.
8. Be your own news publisher too – put all you great stories on your own website and social media.
9. Always review the stories that are used or followed. Don’t be disappointed if only half of your stories are covered in the media. Learn what works for you.
10. Follow up with key journalists to check that they have got your news release. It’s also an opportunity to listen to and to see what interests them.


